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Beginning the Chapter Project
Surveys show that many people are dissatisfied with the ways to purchase music, 
whether it be retail stores selling physical products such as CDs or online stores 
with subscription services or song-by-song purchases. A record label has come to 
you for assistance in designing a product or service that will make people more 
pleased with their music buying experience.

In this project, you will identify a problem with current music purchase options. 
Then you will design a new product or service to solve this problem. Finally, you 
will conduct a survey to decide whether your product or service is practical and 
marketable.

List of Materials
•	 Calculator

•	 Graph	paper

Activities

Activity 1: Surveying
Conduct a survey to identify issues people have with purchasing music.

•	 Choose	the	group	of	people	you	want	to	survey.

•	 Design	the	survey.	Before	you	write	questions,	decide	what	data	you	want	to	
collect. You can collect data about types of music services and devices people 
use, how often they use each type, and how satisfied they are.

•	 Test	the	survey	on	a	few	people	to	make	sure	the	questions	are	clear.	Revise	it	
if necessary.

•	 Choose	a	sampling	method.

•	 Collect	the	data.

Activity 2: Analyzing
Organize the data you gathered in the survey in Activity 1.

•	 Make	graphs	of	the	data.

•	 Calculate	summary	statistics.

•	 Use	your	graphs	and	summary	statistics	to	analyze	the	data.

•	 List	problems	or	issues	revealed	by	your	data.
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Activity 3: Inventing
Suppose the members of your survey population are potential customers for your 
business.

•	 What	problem	seems	the	most	important	to	the	people	you	surveyed?

•	 Decide	on	a	product	or	service	that	could	solve	this	problem.	Be	sure	your	
idea is practical. Make a drawing, scale model, or written description of 
your new music device or service. Include a price or charge that you think is 
appropriate.

Activity 4: Marketing
Conduct a market survey for the music device or service you invented.

•	 Through	the	survey	questions,	identify	your	potential	customers,	what	they	
want the product or service to do, and what changes they would like for the 
product or service.

•	 Graph	the	data.	Analyze	your	results.	Should	your	business	market	this	new	
product or service? If so, what changes should you make first, if any? Be 
sure you can defend your marketing decisions on the basis of the data you 
collected.

Finishing the Project
The answers to the four activities should help you complete your project. Prepare 
a presentation that unveils the new product or service you invented and describes 
the results of your surveys. Present it to your classmates. Then discuss with them 
the marketing decisions you made on the basis of your marketing survey. Do they 
agree with your decisions?

Reflect and Revise
Before giving a presentation, review your analysis of the market survey. Are your 
graphs clear and correct? Have your summary statistics been calculated correctly? 
Are your decisions and conclusions supported by the data? Practice your 
presentation in front of at least two people before presenting it to the class. Ask for 
suggestions for improvement.

Extending the Project
Market research plays an important role in many business decisions. Find out 
about some of the survey techniques used by market researchers.
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